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Inauguration ceremony of FMAS 16th Executive Committee

32nd anniversary celebration cum
F M ASthe inauguration ceremony of the16th
Executive Committee was held via Zoom on 30 September
2021. The Guest of Honour for the event was Ms Low Yen
Ling, Minister of State, Ministry of Trade and Industry and
Ministry of Culture, Community and Youth. The attendees
included FMAS General Advisors, Legal Advisors, Honorary
Presidents, Executive Committee Members, Honorary
Auditor and representatives from the Government agencies
and FMAS’ sponsors. FMAS President Mr Yeo Hiang Meng
BBM led the Executive Committee Members to take a
solemn oath of office via Zoom. The whole
process of the inauguration ceremony was
broadcast via FMAS’ Facebook.

During her opening speech, MOS Low
emphasized that FMAS is an important
bridge between the Government and
heartland merchants. The Government is
grateful to FMAS for promptly conveying
the voices of the heartland merchants to the
relevant authorities, and constantly providing
valuable feedback and suggestions on the
relevant policies and measures formulated
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by the Government. Throughout COVID-19, FMAS
actively encouraged member associations to use
technology to cope with the uncertainties and challenges
brought about by COVID-19. The Government will
continue to work closely with FMAS to help heartland
merchants improve their competitiveness and prepare
for future challenges.

The 16th Executive Committee of FMAS has
experienced the 2020-2021 spread of COVID-19 that
was like riding a roller coaster. In his welcome speech,
Mr Yeo Hiang Meng emphasized that the services of
FMAS remained to serve heartland merchants and
hawkers. This founding intention has not been wavered.

FMAS Honorary Secretary Mr Lim Hai Teck and
Treasurer Ms Joyce Ong emphasized the interdependence
of FMAS member associations to build a strong heartlands
eco-system to support merchants and hawkers and urged
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the merchants’ and hawkers’ associations that have yet to
join FMAS to do so. As the saying goes, unity is strength.
If we pool our resources, we can certainly make FMAS
stronger and seek more reasonable benefits for heartland
merchants and hawkers.
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ssue 17 of the FMAS Newsletter is scheduled to be published
in May-June 2022 and its advertisement space is for sale

now. A full-page full-colour advertisement for non-member
merchants and Government agencies is charged at $1000, and
for member associations or their member shops and hawkers,
it is at a discounted rate of $800. If you are interested in
advertising, please contact our Project Manager, Mr Teo Sum
Lim (Tel: 6741 4670 or 9833 7113, Email: sumlimteo@fmas.
org.sg) by 15 March 2022. The advertisers have to provide
the actual size, high-resolution PDF (minimum 300 dpi) file
to Mr Teo by 15 April 2022. The standards of the Advertising
Standards Authority of Singapore (ASAS) must be adhered
to. If you require services from the FMAS appointed printer
for producing the advertisement artwork, the production fee
for each page is $500, and the advertisers have to submit
advertisement materials (texts, photos and logos etc) to Mr
Teo by 15 March 2022.
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Full-page Full-colour Advertisement Cost

Advertisement production fee at $500 per page

lp

EFMFEEEFKELLARKS $1000

KEANM
Non-FMAS member associations and
government agencies
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Slngapore Heartland Enterprise Seminar
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rganised by FMAS and co-organised by Lianhe

Wanbao, Singapore Heartland Enterprise Seminar was
successfully held on 25 June 2021 through a hybrid format.
The online seminar was held via Zoom and the physical
event was at Chui Huay Lim Club.

The theme for this year’s seminar was “Emerge

Stronger Together Enabled by Innovation”. The Guest
of Honour of the event was Ms Low Yen Ling, Minister
of State, Ministry of Trade and Industry and Ministry
of Culture, Community and Youth.

The keynote speaker was Mr Lim Hock Chee
BBM, CEO of Sheng Siong Group Ltd. His speech’s
title was “Sheng Siong Supermarket — Transformation
from a Heartland provision shop into an enterprise with
modern business management infused with human
touch”. Another speaker was Mr Bruce Zhang, CEO
of Fruits Vending Pte Ltd. His sharing emphasized
on how i.jooz’s strength in product innovation and
data intelligence has enabled it to evolve its business
model towards smart vending
machines.

Mr Lim and Bruce
together with Ms Jamie Lim,
CEO of Scanteak, were
the panelists of the panel
discussion. The facilitator
was Ms Chew Mok Lee,
General Advisor of FMAS.

The award presentation

ceremony of the Heartland Innovation

Challenge was held in conjunction with the seminar and
presented by MOS Low.

The above seminar was supported by Enterprise
Singapore and Housing and Development Board. There
was a total of 500 attendees.
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ointly organised by FMAS and Enterprise Singapore, the
\J Heartland Innovation Challenge was implemented from
March to May 2021. This programme matched our heartland
enterprises with students from our local institutes of higher
learning, such as polytechnics and universities, to co-create
new and innovative products, services, channels and/or
business formats for the heartland businesses.

It was a 3-month innovation process via a bootcamp
and workshops that covered problem identification
and analysis, conceptualisation and prototyping of
solutions. This culminated in a pitching session to a
panel of judges where the teams were assessed on the
innovativeness of their product concepts and feasibility of
commercialisation.
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Three winning teams of the programme were:

1st Prize: Nanyang Polytechnic with Leaf Corner Pte Ltd.
The students received cash prize of $1000.

2nd Prize: Singapore University of Social Sciences with

Unidbox Hardware Pte Ltd. The students

received cash prize of $500.

Singapore Polytechnic with Kim San Leng

(Soon Lee) Pte Ltd. The students received

cash prize of $300.

Some of the participating students shared that they
joined the programme because they wanted to see if their
knowledge in various subjects of business, for instance,
marketing and digital business, could be aptly applied to
businesses.

Some wanted to know more about the local businesses
in Singapore and what they could do to help the merchants
improve. In general, the students had the chance to create
innovative ideas with the help of their mentors.

From the viewpoint of some of the participating
merchants, with this challenge, it enables and allows
SME businesses to understand the market trends and
new technologies. Some of them have been operating
with the same business concepts for a few years, and
they realised that they have been stagnant, and as
such finding new breakthroughs is critical. As a whole,
the participating merchants felt that the students are
excellent, have brilliant concepts that are viable, and the
brainstorming sessions were very productive.

FMAS would like to encourage more heartland
enterprises and institutes of higher learning to join future
runs of the programme.

3rd Prize:
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Discussions on Progressive Wage Model
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n 21 July 2021, a webinar entitled “Uplifting Retail
Oand Food Services Industries through PWM and
Fair and Good Employment Practices” was jointly
organised by FMAS, NTUC and TAFEP. The topics
presented by Mr James Pang (Industry Lead, Industry
Outreach and Engagement TAFEP) covered the
introduction of TAFEP and Tripartite Standards. There
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tarting from December 2021, 1.3 million households
in Singapore will receive CDC vouchers in exchange
for meals, daily necessities and services at heartland

was also a presentation on the Progressive Wage
Model and dialogue with Ms Yeo Wan Ling (Chair,
Tripartite Cluster for Food Services (TCF) Industry &
Tripartite Cluster for Retail (TCR) Industry and Member
of Parliament for Pasir Ris-Punggol GRC) and FMAS
President Mr Yeo Hiang Meng BBM.

On 27 August 2021, a discussion session on how the
Progressive Wage Model (PWM) will impact the Retail and
Food & Beverages industries, was jointly organised by
FMAS, NTUC and Ministry of Manpower at NTUC Centre.
The Guest of Honour was Ms Yeo Wan Ling. Mr Yeo Hiang
Meng and FMAS General Advisor Ms Chew Mok Lee were
also panelists during the panel discussion.

shops and hawker stalls at hawker centres. The CDC
vouchers will be issued in the form of digital vouchers.
The residents would be able to learn the steps to receive
these vouchers through official videos and posters.

In October 2021, the respective Mayors of the
CDCs urged the heartland merchants, hawkers and
the merchants’ and hawkers’ associations for online
briefings which explained how merchants and hawkers
could participate in the CDC e-Voucher initiative.
Representatives of FMAS member associations actively
responded to the call of the authorities and attended the
five briefings conducted on 19, 20, 25, 26 & 28 October
2021, hosted by CDC of Central, Southeast, Northwest,
Southwest and Northeast Districts, respectively.
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#0URHAWKERCULTURE

Now inscribed by UNESCO on the Representative List of
the Intangible Cultural Heritage of Humanity. Celebrate
Hawker Culture at go.gov.sg/hawkerculture or say
#ThankYouHawkers on IG @SGHawkerCulture

A collaborative effort by Supported by

O

National
Heritage
Board

National
Environment

\Agency

Wi lae

Ministry of Culture, Community and Youth

(ks

Minstry of Sustainatiity
and the Environment
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Singapore Heartland Enterprise Star Award 2021
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he launch of Singapore Heartland Enterprise Star Award

(SHESA) 2021, organised by FMAS and co-organised
by Lianhe Wanbao, was held on 26 July 2021 via Zoom. The
theme of this year’s SHESA is “Emerge Stronger Together
Enabled by Innovation”.
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FMAS President Mr Yeo Hiang Meng BBM, Editor
of Lianhe Zaobao and Lianhe Wanbao, Mr Goh Sin Teck
and the award organising committee chairman Mdm Chia
Sai Im, urged the heartland merchants to take part in the
Awards as part of the journey towards growth and business
transformation.

The guests of the panel discussion were: Mr Luke
Lim, CEO of A.S. Louken, Mr Tai See Fuui, Founder of TSF
Building Construction Pte Ltd, MrAndy Hoon, CEO of Kim San
Leng Group and Mr Wong Hing Kong, Founder of Unidbox
Hardware Pte Ltd. The moderator of the panel discussion
was Mr Marcus Han Poh Tin, Correspondent of Lianhe
Zaobao. The panelists exchanged valuable experiences in
the journeys of their enterprise transformation.

Under SHESA 2021, the three main award categories
remain unchanged: Promising Enterprise Category, Luminary
Enterprise Category and Heritage Enterprise Category. The
Promising Enterprise Category is divided into five groups:
Best Customer Service, Best Visual Merchandising, Best
Marketer, Most Franchisable and Most Innovative.

The response for SHESA 2021 has been encouraging.
A total of 40 merchants participated with 34 merchants
participating in the Promising Enterprise Category
and three merchants each taking part in the Luminary
Enterprise Category and Heritage Enterprise Category,
respectively. The award presentation ceremony will be
held on 20 December 2021.
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Singapore Heartland Festival
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rganised by the Heartland Enterprise Centre

Singapore (HECS) and supported by Enterprise
Singapore and FMAS, the Singapore Heartland Festival will
be held at various zones of Singapore from 28 November
2021 to 18 February 2022.

The Heartland Festival aims to build the mindshare
of heartlands among the public to hang out and to have
fun. It seeks to encourage heartland residents, the young
and tech-savvy consumers and those staying outside the
heartlands, to venture into neighbourhood centres for
offline and online shopping deals, vibrant activities and
great cuisines. Another objective is to encourage public
participation to crowdsource ideas new initiatives to inject
greater vibrancy in the heartlands.

The exciting programmes for this event are categorised

according to four themes:

Eat: The 100 Best Eats campaign and the ultimate
food challenge

Shop: Online and offline shopping campaigns, X'mas
gift guide, shopping spree and fringe activities
Play: Heartland tour series and hunt for heartland

gems
Celebrate: Photography campaigns, Heartland Festival
launch and closing ceremonies
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rganised by FMAS Hawkers’ Division, a hawkers’

dialogue session was held on 27 July 2021 via
Zoom. The attendees included representatives from non-
FMAS members.

The Federation of Merchants’ Associations, Singapore

The topics shared during the dialogue session were:
Supporting measures for wet market and cooked food
hawkers, impact of the policy of mandatory tray return
at hawker centres, bi-weekly Fast and Easy Testing for
COVID-19 and training courses for the hawkers.

The supporting measures for wet market and
cooked food hawkers included the Rental and Table-
Cleaning Fee Waiver, Market and Hawker Centre Relief
Fund, COVID-19 Recovery Grant and the Food Delivery
Booster Package.

The Hawkers’ Division also shared on the courses
conducted which included the “SkillsFuture for Digital
Workplace” - Beginner class for older-generation hawkers,
“WSQ - Social media marketing for food services” -
Advanced class for younger-generation hawkers, Take
App Session (What’s App order form) and Google — My
Business Listing.

For Google — My Business Listing, the first class
was conducted on 7 September 2021 at the Boon Lay
Hawkers’ Association. There are plans to conduct more
classes with the help of Google for more hawkers.
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Singapore Hawk,
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o commemorate the 1st Singapore Hawkers Awards held on 11 January
2021, a souvenir magazine was published by FMAS in October 2021. This

HERITAGE

book featured the interesting and heartwarming stories of the 15 award winners E;E’:f’ﬁ
ISIN

and 21 shortlisted participants, from the Hawker Heritage Awards, Enterprising = ey

Hawker Awards and Promising New Hawker Awards, respectively. They have all PRS:MLZNS)

contributed significantly to Singapore Hawker Culture and are good role models R YT
for the hawkers in Singapore.
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Free 55,000 masks for 31 hawker centres
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n August 2021, Sunningdale Tech Ltd gifted 55,000 pieces
Iof disposable surgical masks to FMAS for distribution to
hawkers. To create a distinct identity, these masks had designs
of local hawkers’ foods such as satay, laksa and popiah printed
on them. From September 2021, FMAS has distributed these
masks to 31 hawker centres from the 29 member associations.
On average, each stall received 20 pieces of these facemasks.
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Free 92 160 canned drinks for 29 hawker centres
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n conjunction with the 56th National Day of Singapore, FMAS worked with

Yeo Hiap Seng and distributed 92,160 cans of free drinks to more than
1,900 hawker stalls located across 29 hawker centres within the precincts of
the FMAS member associations from 7 August 2021. With every purchase
at any of the stalls in the 29 hawker centres during the promotional period,
the customers each received a can of drink for free. This had helped to
boost the sales of the hawkers.
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n 11 May 2021, FMAS distributed 4,000 eggs to our member associations at
Othe following hawker centres: Chinatown Complex Food Centre, People's Park
Food Centre, Geylang East Centre Hawker Centre and Marine Parade Hawker Centre.
FMAS would like to thank the Embassy of the Republic of Poland in Singapore for their
generosity. The initiative was supported by the Polish egg producer, Fermy Wozniak
and Singapore's egg importer and distributor, Dasoon Eggs.
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BNELMBIHE

B sBE M A LSETEFRENNL L The following Table highlights the webinars organized
WENT, XEHEETFEHALLEFTRMPDIRAER, B by FMAS and HECS to improve the knowledge of heartlands
HEHIIB00A HF B, merchants and hawkers. The webinars attracted more

than 800 participants.

Date Topic Partner Organisation Speakers and/or Panelists
H EA R B 448 FiHER | SNBITIEE

9Jul21 AL & Digitalisation To Grow Your SME  Singapore Institute of Retail Studies ¢ Mr David Lee, Digital Commerce Lead, SIRS
Business (in Mandarin) (SIRS)

BHUREE: FEUKFL

12 Aug 21 How to Build a Complete Foundation ~ SourceSage * Mr Sim Jian Min, CEO, SourceSage

for your Online Business (in Mandarin) « Mr Jimmy Goh, CEO, Thirty Market Place
AP % R 5T — A TR HERY

28 Sep 21 Visual Merchandising Solutions Promode Design & Marketing Pte Ltd  » Ms Jacqueline Koh, Lecturer, SIRS

{0 e ) Retailers Market, Font Creative Pte Ltd « Mr David Tee, MD, Promode Design & Marketing

A s il v

ARBHBRTTR SIRS * Ms Nikki Chua, MD, Retailers Market, Font Creative
6 Oct 21 InvoiceNow (in English) DataPost * Guest speaker from IMDA

RFEE
14 Oct 21 Visual Merchandising Solutions Promode Design & Marketing Pte Ltd  « Mr Alfri Bin Mohd Yusoff, Visual Merchandising

I Ergis Retailers Market, Font Creative Pte Ltd Consultant, SIRS

AREHEBRER SIRS * Mr David Tee, MD, Promode Design & Marketing

* Ms Nikki Chua, MD, Retailers Market, Font Creative

20 Oct 21 InvoiceNow (in Mandarin) DataPost * Guest speaker from IMDA

BFEE
28 Oct 21 Use Carousell to Develop E-Commerce Carousell * Carousell staff

(in Mandarin)

{# Fcarousel Xk B FRE %
9 Nov21 How to Succeed in the Age of NETS » Mr Tan Weoi Chong, Director, Yan Xi Tang

COVID- 9 (bilingual)
AR iR EHCER L Th?

* Mr Wesley Han, MD, Mojito Ventures Pte Ltd

From NETS:

* Mr Kenneth Ching, VP, Merchants Acquisition
(Online & Alternate Payments)

* Mr Yeo Tiong Ann, Senior VP, Merchant Product
» Ms Chen HuiYing, VP, Digital & Consumer Marketing

* Mr Ang Sok Hong, Head, Merchant Acquisition &
Payment Partnerships



SPECIFICALLY SET UP TO SUPPORT
HEARTLAND ENTERPRISES

BARKBEEWMEIT

Heartland Enterprise Centre Singapore (HECS) is set up as a dedicated resource
to champion the revitalisation of our heartland businesses through placemaking
activities, transformation of enterprises and upskilling of workforce.

FNRBEEI O (HECS) RIpkIZ, SEHMEBBECWHBKSETENETE. IR
NIREERF, CIEERIEIRIME.

GOAL B#x

Bring Vitality To Heartland
BUEAERRE, BBHIXEN]

Management Services
BIERS

Placemaking

#7355 5]

Digitalisation Heartland Tourism

LB JBEETRIB

Lead & Engage 71 Inform ;&% Identify {523l
Organise 878 Enliven 5§ Connect #§3% Explore &

Reinvent 555&

Empower 15} Expand § 2

Create Bii&

HEARTLAND ENTERPRISE CENTRE SINGAPORE

Frinig 48 8 ik hily

Blk 1 Joo Chiat Road, #05-1017, Joo Chiat Complex, Singapore 420001
Tel: 6741 3425 | Email: enquiries@HECS.com.sg | Visit us at: www.hecs.com.sg

n Heartland Enterprise Centre Singapore

Heartland Enterprise Centre Singapore is a subsidiary of The Federation of Merchants' Associations, Singapore
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eEaEn&Eitgles

COVID-19 accelerates Digitalisation

201 5&. —SHEBERABRATNREMESH
F—RERUEBEF A HBEMEHome
1016, HWNBRWETRL, TETNIEHKZ, EEHT
B—MNAREEE MR, KiRASG. B, £XUR5E
RIE101#01-992 EBREI0ZF M, BE—FKEKE
PEY k= Filld =
MEFWR: “SHMIPAUNLENEREE, R
FEEREBAHT. EENEITHEETE, M=RHA
B, RENREEE. BENERER. RHEERS
REBZETHE, NIIERRK. HEMNBREHRE, 0
BREECER, RKEEEEFRTERIZN &AM, H
BIEEVENESE, EENEIXERENERE. 7
BEEVELAE, MATR ERBRRNEL, BF
BIEAMEEE M EHBANTELTFROEmRE, R
EHIEANEFEELERMEEET WELSEESR
WEATE, REMESREANE, EAMERINLETRE
BBH T IW, FEETEARIE ST — N B 2000417 B AV fELR,
MEFH, LEMFLRETEER, FHBLITH
R MERETE, ENEZSHZ, FREMNRE R
BEBIEWARNE . EWEFEM, FEEFAFHUHK
BAZERAERT.

n 2015, Mr Lim Kim Siang, owner of Aircold Electro-Mart

Pte Ltd, started to sell his products on an online platform,
Home 101. During that period, there were not many online
platform options, thus less competition. Within a month,
upon uploading the products, he closed his first sale
and boosted his confidence in adopting digital platforms.
Feeling excited, he embarked on the road to digitalisation,
even though he has been operating an electrical store at
Blk 101 #01-99, Yishun Ave 5 for more than 30 years.

Mr Lim said: “People who have never done it
think that running an online store is very simple: just
uploading photos of the goods and it is done. In fact,
the online store is ten times harder than managing
a physical store, from taking to uploading product
photos, promotion to brand packaging, answering
customer questions, and arranging after-sales
service and electrical installation work, coping with
customer feedback, issuing orders, and tracking
inventory etc. You have to explore on your own to
find out which is most suitable for your own products
and services.”

To build up a customer base is indeed a very
time-consuming, labour-intensive and energy
consuming process. For the retail industry to survive
and move along the new norm, we must keep pace with
digitalisation and changes, and follow the trend in order
to catch up. The followers will grow gradually, if there are
positive comments, likes and reviews for the online store.
With all the good comments, it might even surpass the
physical store sales as it reaches a wider audience.

During the 2020 Circuit Breaker period, they were
pleasantly surprised that they have received around 2,000
orders within a month. Mr Lim also mentioned that the
advantage of an online shop is that he can save rental
and location. The disadvantage lies in the fierce price
competition, thus generating slimmer profits as compared
to the physical shops.
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)RR

a EHLERRERASBELETAMMN/NIRER.
BH, tRRFHEEMES. 1955F, MIKRE
HRAHNNRER, SUAEPEHLENRITL. B/
¥, MWIREGTE 7, REEHEENNZIHART
DH01-64, HEHERARMIAIE ZRYEA,

B THRMAENRESEY T SR ks, F
EFAERp-ERBIRZ, RTFIHEN "WAX
I %K%, 1%, 8. ER2, REKE B
T BATHEE, EEDKHMESHES, UHEEE
BT ERAENEIK,

TEHAERH - URZHNRIEFIHIE. MIOM
RAOBEERBI WRXAERp, MARBHEEWR
RE, ETM&N., BESEMRMERHRE, b1ty
BENMBERZRMAMN. N TEBHNRSEXE
PR, BEEEXRARGEELR. REEFERFREYR
FH BB PN NIR AL

Established for more than 60 years, Mr and Mrs Ng Kok
Hua are the 2nd-generation owners who now run the

FnpLERRES

stall “China Street Fritters” together with Mr Ng’s brother at
Maxwell Food Market #01-64. Their ngoh hiong is different
from the rest of the stalls as each piece is painstakingly
handmade. Maintaining the authentic Hokkien-styled ngoh
hiong, they have the most popular four dishes, namely, ngoh
hiong rolls, sausages, egg slices and liver rolls. Besides
that, the century eggs, bean-curd and fish balls are also
available. The ngoh hiong is tasteful, not oily and the braised
sauce and chilli complement very well with the ngoh hiong
and made it irresistible.

Their prices remain the same even during the Circuit
Breaker period. Mr Ng is proud to be a hawker serving the
community. He and his family have inherited the family
recipe and are proud to be playing a part in maintaining
the Hawker Culture in Singapore. He hopes to find a
successor who is younger and would like to learn from him
and continue this heritage.
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=
Members’ Activities

EEHRRE

Hougang Village Merchants’ Association

)

------

F6H4R, EENBR2LKAENPBMS
BRERRREHEREW, SRI/EZ—

BIFERIERIER, UWRIFEE BRETSHERSEEXRK,
HitRE R OERIX—HEY, thARSUHEN, EHXRS
ZoBENERNMTEESSRA —BERREER, 2021
FTA248, Z2TTRIIMEH AN E R AT 15 KT o,
F1E8R4R K LB AERAMASSE T, & LEEEZXHN
ERFETE.

n 4 June 2021, Mr Francis Swee Kay Hoe PBM, the
OPresident of Hougang Village Merchants’ Association,

urged the heartland merchants within the precinct to wash
their shopfront corridors every night after business hours. This
cleaning campaign aimed to reduce the spread of COVID-19
so that customers can shop at ease at the precinct. Mr Swee
set the example and cleaned the shopfront corridors with the
association’s Executive Committee Members and staff from
Ang Mo Kio Town Council on the same day. The association
also decorated the precinct from 24 July 2021 for Singapore’s
56th National Day and held an online celebration show via Ci
Yuan Community Club’s Facebook on 4 August 2021.

ARG/ ARBEMESHIERIES

Sims Place / Drive Stallholders & Shop Owners Association

QZ SN ANEFHEE, KRHEBRNSERHOE2021F7
=T R4RRTEFHIL, BXPFEEXESWNRAALES
TERFMK. TA18H, ILEBLTHIEHINKYE / LKBE
NREFEFKIESHNERSITNR ., Z2B@1000T45ZXE
RERLMENTHES,
fter two months of renovation, the re-opening ceremony of
Sims Vista Market & Food Centre was officiated by Dr Wan
Rizal Wan Zakariah, Member of Parliament for Jalan Besar GRC.
Dr Wan Rizal Wan Zakariah also officiated the National Day Light-
up Ceremony of Sims Place / Drive Stallholders & Shop Owners
Association conducted on 18 July 2021. The association donated
$1,000 to the Residents’ Committee as their activity fund.
(L#:E17T])
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N FRLEHExESEN

About The Federation of Merchants’ Associations, Singapore (FMAS)

g ERKESK T19895E, BT HEBFNM, &K
MNMABT2ABKSERAE, XESABKSNRAE
FEEEARBAERBENTEPONEE, URERIME
/N AR A S R A /N IR AL

Registered as an association in 1989, The Federation of
Merchants’ Associations, Singapore (FMAS) is a non-profit
organisation formed to represent interest of merchants
operating in the Housing and Development Board’s heartlands
and town centres, as well as stallholders operating in the
National Environment Agency’s hawker centres and markets.

RN 4B R H R4S
To e the Champion for the Neighbourhood Business Community
PN B A48 R RIS ) A B A 2
To be the Briclge between Government and
Heartland Retailers / Hawkers

iR

Unite Businesses in the Community

Re4LEINESN
Uplift Productivity & Competitiveness

FABEE ASE D
Inject Vibrancy into Neighbourhood Centres

MNARIxE

}AZO% FAA9RZE5A2A, MYHERKSEMIYR Joo Chiat Complex Traders’ Association held an event
T—%EN "WYHERe — O T Y4 “JCCTA - Sale of Goods @ Shopfront Extension (ODA)
€ NRERHEED. @ JCC” from 9 April to 2 May 2021.

o S

(3#EEHE161)

188121 BB/ EMRIXIES

18 to 21 Marsiling Merchants’ and Hawkers’ Association

1 821 D ISR 5/ MRBKIE 272021510 3 16 B ¥ T IR T 24T,

Deepavali light up at the precinct of 18 to 21 Marsiling Merchants’ and
Hawkers’ Association from 16 October 2021.
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© FIBEABERLERS

The Singapore Toa Payoh Central Merchants Association

- BHREKEZRES .
People’s Park Traders Association

c BILEKS o
Bishan Merchants Association

- THLWANEBES o
Alexandra Village Business Association

© XILEERS o
Boon Lay Merchants Association

o XALMRIBS L
Boon Lay Hawkers’ Association

© EXFEEKS

Clementi Town Shop-Owners’ Association
- BEEEKS o
Chua Chu Kang Merchants’ Association

c SR WHHR P OEHKS

Victoria Street Wholesale Centre Merchants’ Assn

© BMEEEKS -
Bras Basah Complex Merchants’ Association

- FEANERS

Hougang Village Merchants’ Association

- BIBEERBIES o
Chong Pang City Merchant and Hawker’s Association

c BHEBESEEKS o
Tanjong Pagar Plaza Traders’ Association
* FERPOEIRIKIES o
Geylang East Centre Merchants’ Association
© XK EBR/NNRSEERIES
Upper Boon Keng Road Stallholders and Shopowners
Association

- RERNEEENRBIES _
Yuhua Constituency Street 31 Shop-Proprietors &
Hawkers Association

© FMEERIES

Hong Kah Shop-Proprietors’ Association
© EEKRENREBES o
Chinatown Complex Hawkers Association

c BERBXEKS L
Ang Mo Kio Constituency Merchant’s Association

o FIE MR OEH RS o
Singapore Bedok Town Centre Merchants’ Association

- EXFEHLBHNEHES S o
Clementi Centre Market Hawkers’ Association

- SHBEIEEKS o
Marine Parade Merchants’ Association

c BRBANEERIES L
Ghim Moh Market & Shops Merchants Association

© BEFENENTERKES
Ang Mo Kio Avenue 4 (Neighbourhood 1) Shopkeepers
and Hawkers’ Association

© BEMT24/NRECES L
Ang Mo Kio Blk 724 Hawkers Association

- MRNEEERNMNIFES
Ayer Rajah Constituency Shopowners and Hawkers
Association

W& A216BEHR L EBR/NREKIES o
Bedok North 216 Food Centre and Market Hawkers’ Association

R D RN IRERE 2 .
Bukit Timah Market Hawkers’ Association

BRATHKS

Commonwealth Crescent Stallholders and Shopkeepers
Association (CCSSA)

188121 L AR JE/NMRERIES -
18 to 21 Marsiling Merchants’ and Hawkers’ Association

R IRSEERES o
Haig Road Hawkers and Merchants Association

W EKe

Joo Chiat Complex Traders’ Association

WBR4H KL L
Jurong East Street 24 Shopholders’ Association

BB AR BRI S

Jurong East Town Centre Merchant Association

W ERER JE RN IRBRIES o
Jurong Town Shop-Proprietors & Hawkers’ Association

BIOEE ke

Kovan City Merchants’ Association

ZRAEAEERKIES L
Macpherson Circuit Merchants Association

XB | LEMERS

Mei Ling / Stirling Business Association

NTEE/NREIEKIES o
Radin Mas Hawkers’ And Merchants’ Association

Sy AR B .
Serangoon North Merchants’ Association

RS /K BENNRSEERIES -
Sims Place / Drive Stallholders & Shop Owners Association

KERN2E B L (2018) -
Tampines N2 Merchants Association (2018)

PR FENARE TE R /NRE S

: am;l):ines N4 Shop Hawker Association
WRE+—#/NRER EBIES .
Tampines Street 11 Hawkers & Merchants Association
REEAXEHKS L

Tampines West Merchants’ Association
BABESHPNRARAS

Tanjong Pagar Plaza Market and Cooked Food Centre
Association

4 HTREh 548 Bk &

Vista Point 548 Merchant Association

A EERBS o

West Plaza Merchants’ Association
JL=EERDIREKIES o
Woodlands Town Centre Merchants’ Association

X E ke o
Yishun Central Merchant Association

RS HHEEKS o

Bukit Gombak Traders’ Association

7% 538/ MR R A E B i & .
Bedok 538 Hawkers’ and Merchants’ Association
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Tnain o my stall
RBHIMAISES]

Hawkers’ Development Programme
IINIRESITT &

NEA and SkillsFuture Singapore (SSG) are working together on a
Hawkers’ Development Programme as part of ongoing efforts to support
new entrants and sustain the hawker trade. NEA invites veteran hawkers to
be part of the programme by providing on-the-job-training apprenticeship to
aspiring hawkers for them to learn the ropes of the trade. If you would like to
share your skills and knowledge, please register your interest at
HDP@nea.gov.sg.

] 52 IR SR AIRS T 57 BE & R S IE A48 -l a8 — U/ NS TR, AR 5| R =7 45
BEINNEATE AT FERXDIERIT, ERIE RS IR N, A
BRI, 18 T/ NI T . IR EEE S EEARA
Bk, WHEE LU EM, ARG iEid Bkl HDP@nea.gov.sg kI 23k,

NAME f: 44

PHONE Hii% 544

CUISINES FRZHI 2 H

STALL NAME #5744

ADDRESS ik

YEARS OF OPERATION £27 /NI Y 4F- %

TRAINER EXPERIENCE A ¥ A B3Il LB A 1 £ 56:

Supported by:

Eaviroament sKILLSTuture sG

Agency
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BPZI_E M www.nets.com.sg/pos
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Singtel

DRIVE BUSINESS
GROWTH WITH SECURE

DIGITAL SOLUTIONS

In support of IMDA's Go Digital and Start Digital programme, we have curated solutions for
you to get work done from anywhere, now in one place at the lowest price in Singapore.

Microsoft 365 Business Secure Digital Pack

$20o33/month/2 users

6 months’ subscription

¢ Microsoft 365 Business Basic (worth $122)
Secure collaboration tools,
video conferencing and -
FREE

file sharing
24 months’ Advanced

* Business Protect Basic Email Threat Protection
Protect PC/laptops subscription of malware
against ransomware and phishing (worth $144)

Google Workspace Secure Digital Pack

$22.1 5/month/2 users

6 months’ subscription
(worth $133)

* Google Workspace
Business Starter

Professional custom
email and cloud storage
24 months’ Advanced
* Business Protect Basic Email Threat Protection
Protect PC/laptops subscription of malware
against ransomware and phishing (worth $144)

Contact us to find out more

1800-763-1111 g-segmentict@singtel.com

*Terms & conditions: Promotions are applicable to new sign-ups by businesses classified as a Small and Medium Enterprise (SME) by Enterprise Singapore, which have not adopted
solutions from Singtel and other providers under the SMEs Start Digital Programme. Limited to 1 sign-up per BRN. Free for 6 months on a 24-month contract. Monthly subscription
will start from 7th month onwards. Price for Microsoft 365 Business Basic bundle valid until 315t June 2022 and reverts to $25.72 from 1t July 2022.

Promotion eligibility: For the full list of T&Cs, visit https://www.singtel.com/business/solutions/grow-your-business/smedigital/tnc.

Copyright© 2021 Singapore Telecommunications Ltd. (CRN 199201624D). All rights reserved.



— i 2 &/MRROBEREGEBIIRSS
ONE STOP CLEANING & DISHWASHING (ONSITE/OFFSITE) SERVICES

(((ﬁ CleanMark
Q)) Solutions

Cleanmark Solutions Pte Ltd
BB REN L FE AR N G
www.cleanmark.com.sg
Email: info@cleanmark.com.sy
OFFICE / EBi% : 63416633

PLEASE CONTACT / iSEX &R

8180 9864
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Lower Your CO» Emissions
with City Gas
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